KIOSK DESIGN REQUIREMENTS FOR MORE THAN 1 YEAR

IN THIS
ISSUE//
How to meet Hammerson’s
design standards and create
an outstanding kiosk design,
including...
# Creating an ownable design
# Using the best materials
# Presenting your product
# Lots more!
Version 1.2 / July 2015

* Please note that all images used within this document are for inspiration purposes only, and are not meant to be circulated further. All Copyright is retained by the owners.

HAVE FUN
WITH YOUR

VENTURE!

get expert

ADVICE

RESULTS
FOR QUALITY

Engage a professional designer for
both the overall kiosk design and the
branding, graphics and packaging.
Develop a high quality and coherent
design that really represents your brand.
Ensure a professional level of finish.
The long term value of good design
far outweighs the short term investment.

01: Tip

Ensure a professional
level of finish.
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create an

OWNABLE

DESIGN

ORIES
MAKE MEM

Inspire and excite your customers so they
remember who you are and want to come
back - make it a genuine experience.
Design something innovative and
unique which reflects your true brand
personality.
Generate a concept which marries form,
texture and graphics to get maximum
stand out.

02: Tip

Avoid generic, boxy
solutions.
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create an

EXPERIENCE

R
WOW FACTO

Allow customers to move through and
around your kiosk as much as possible.
Consider breaking up the displays
to encourage customer circulation remember, you do not have to build
up to the edge of your demise.
Consider how your customers will
interact with the product and your
staff; think about where best to locate
different elements so customers can
easily shop.

03: Tip

Entice people in with an ‘experience
gift’ to remind them of you.
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get
NOTICED

04: Tip

Your kiosk can be seen from 360º so ensure the design
is impactful from all angles. Avoid the obvious and
create interesting product displays that grab attention
to passers by.
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don’t forget

SIGHT LINES

NT!
V IMPORTA

Keep in mind the important sight lines
surrounding your location and ensure
your design does not affect them.
Any specific requirements for your
location should be confirmed with
Hammerson.
The totem sign should be 2100mm high.
Counters can be up to 1400mm high
in places but this must be no more than
40% of the total design with the rest
being lower to create an open and
inviting design. Service counters are
recommended to be at 1000mm.
No canopies or high level elements
are normally permitted.
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05: Tip

Vary the heights of displays
across your kiosk to create
an interesting shopping
experience.

always

BE SEEN

AWAY
NEVER SHY

Create high quality, prominent signage.
Each kiosk is permitted one primary
sign on each side of the totem and
one primary sign on the kiosk itself.
Any other logos are discouraged, but
if approved these must be more subtle
in appearance (e.g. 3D white letters
on a white background, etched on
glass etc).
All signage should consist of individual
3D letters and can be either internally
face lit or halo illuminated.

06: Tip

Stay clear of flat
signage, light boxes
or flashing signs.
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Choose and combine
materials that are creative,
innovative and individual.
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MATERIALS

07: Tip

mix up

The materials you use should
reflect your brand look & feel.
You can include timber, stone
(natural or composite), solid
surface acrylic, glass and selfcoloured metal. Finishes that
will not be durable enough
for the life of the kiosk and
therefore will not be approved
include laminates, timber
veneer, acrylic and powder
coated / painted finishes.

inspirational

FLOORING

TIVE
BE IMAGINA

If you require landlord services in
different locations to those provided,
you may be required to have a raised
floor to hide cables and pipes. Any new
floor must be an integral part of the
design concept.
Flooring can be one of the following:
vitrified tile; stone; engineered timber
board - alternatives will be accepted on
design merit. Ramped transition strips
must be provided on all sides to provide
level access.

08: Tip

Avoid exposed 90º corners
to the flooring edges as this
can create a trip hazard.
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make sure to

LIGHT IT UP
EYE
DRAW THE

Ensure that your product is well lit,
particularly with tiered displays,
and consider how this will be affected
by surrounding light sources. Specify
energy efficient lighting wherever
possible to minimise running costs.
For internally illuminated panels, ensure
you use a diffuser panel to create an even
glow without visible ‘hotspots’. Exposed
fluorescent fittings will not be approved
and ‘stalk’ lighting may only be used
within display cases.

09: Tip

Adding interesting lighting to the design
of a kiosk is a sure fire way to get seen
by customers.
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VISUAL
merchandising

ENTICE
SURPRISE &

Present your products in well designed
packaging and create a consistent
message across the range. Omit all
supplier and secondary branding.
Abundant displays work well with food
retail, but tend to have a negative impact
on product retail. Consider carefully how
much product you have out on display
and its effect on how customers perceive
you. Give your products enough space
to be seen and use props to add variety
to large displays.

10: Tip

Give thought to product level
graphics and price ticketing,
to ensure a professional look.
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FOOD
and drink kiosks

TS
TASTY TRE A

Ensure that your products are displayed hygienically
and consider whether this will work best for
customers as a self service or served operation.
You must make sure that your kiosk meets
all of the relevant statutory health and safety
standards outside of our landlord requirements.
Menus should be integrated clearly in the kiosk
design and must not sit above 1400mm. You can
integrate a menu within the totem sign.
Take special note of the size of your catering
equipment. Justification and approval will be
needed for any equipment that sits above 1400mm.
Where seating has been agreed with the landlord,
this should be an integral part of the design
concept and not be movable where possible.
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11: Tip

Ensure your produce is fresh, regularly
topped up and clearly labelled to be
as appealing as possible.

paying

CUSTOMERS

TRA SALE
MAKE AN EX

Recess your till point so that the functional
elements are hidden from view and
incorporate all equipment into the kiosk
design. Ensure adequate cable management
is used to keep wires tidy and out of view.
Any impulse product, takeaway leaflets,
cutlery etc must have built in locations
within the design. Freestanding acrylic
holders will not be permitted.

12: Tip

Build impulse purchases into
the till area to give customers
one last chance to add to their
shopping spree.
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digital

MEDIA

RRENT
REMAIN CU

The use of technology is encouraged,
although this must be considered as an
integral part of the design. Any agreed
display screens or equipment must be
housed attractively with all wires and
frames hidden from view.
Don’t forget to allow for ventilation
to avoid overheating.

13: Tip

Digital content must be professionally
made and slow changing without any
flashing images.
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Wherever possible, make sure
that maintenance and cleaning
are easy to do on a daily basis.
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EVERYTHING

14: Tip

a home for...

Don’t forget about the everyday
items that your shop will need
to house; spare stock, bins,
cleaning equipment and personal
belongings will all need a
dedicated space and should be
considered within the design.

being

GREEN

DLY
& ECO FRIEN

There are several ways to help minimise
the environmental impact of your kiosk:
specify local, renewable and sustainable
materials; use efficient LED lighting;
consider quality, local contractors
to minimise travel distances; review
specifications considering product
life cycle.

15: Tip

Offer canvas bags instead of plastic ones,
great for the environment and advertising
for you!
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APPROVALS
YES!
GETTING A

Building a kiosk can be a complex business, so to make things
as simple as possible we have designed a Retail Delivery
Process to follow:
R1 - Concept design broadly covers the overall look and feel
of the kiosk including materials and general dimensions.
R2 - Detail design includes more technical info on electrics,
plumbing, ventilation along with accurate construction details.
R3 - Pre-Start information includes logistical/ statutory
information (normally from your contractor).
R4 - Consent to Trade includes commissioning of services,
snagging and collecting statutory certificates.
Your design submission will be reviewed by the Retail
Delivery Team and approval or detailed feedback will
be returned to you within one week of submission.
A detailed list of requirements for each submission
can be found in the accompanying Inform Guide.
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16: Tip

The more design information
that you provide us with, the
quicker we can give you a
full approval.

3

Advise of all services and utilities requirements before commencing
the construction of your kiosk to ensure they are available on site.

4

A refundable fit out deposit will be required prior to installation.

5

Installation must be undertaken strictly outside the usual business hours of the centre and
not at the weekend (to ensure the availability of Centre Management to sign-off the kiosk).

6

Building control approval will be required.

7

An appropriate electrical certificate must be provided prior to trading.
Allow the morning after installation for certificates to be issued.

ESSENTIALS
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Your kiosk must be constructed of appropriate fire rated materials
so as to comply with the fire strategy.

top technical...

1
2

All kiosks must be designed in accordance with the design criteria in this
document and the detailed design requirements in the Inform Guide.

a brief

SUMMARY

EMBER
ALWAYS REM

These design guidelines have been created
to produce the most exciting and successful
shopping environments. Our experience tells
us that creating a high quality, unique and
well thought out design for your kiosk will
attract the most customers and therefore
be the most successful.
The key ideas to take on board are:
- Create a bespoke design that is unique
to your brand and fits within our centre.
- Make sure you consider everything that
your kiosk will need to function well and
display your product in its best light.
- Use high quality, durable materials to
make sure that your design does not
deteriorate.
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17: Tip
A good design is key
to your kiosk’s success!

